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C h a i r p e r s o n ' s F o r e w o r d 

The Annual Report which follows provides 
in itself a clear indication of the volume, 
breadth and depth of the Authority's activi
ties during the past twelve months. 

The volume of complaints has continued to 
escalate, a fact which is quite dramatically 
reflected in the number of decisions issued 
during the year - 144, which is 11 more than 
the total (133) issued in the first three years 
of the Authority's existence. It became 
necessary to provide support for Dr Stace, 
the Complaints Manager, and we were 
fortunate to be able to appoint Ms Phillipa 
Ballard to the position of Complaints 
Executive. 

The most satisfying features of the year from 
a personal viewpoint have been the intro
duction of first, the new violence code 
which came into force on 1 January, and 
secondly, the revised alcohol code which 
came into force on 1 April. The former has 
been acknowledged overseas as arguably 
the best violence code in any country whilst 
with the latter it was particularly satisfying 
to have sports bodies, broadcasters and 
sponsors jointly acknowledging responsibil
ity in this area by establishing a voluntary 
sports code. Initial indications have been 
that broadcasters are responding responsibly 
to the new codes and to the first decisions 
reflecting them. 

A variety of valuable research has been 
completed also, particularly in the area of 
good taste and decency. The Authority 
realises full well that attitudes here must 
inevitably be subjective, and research is thus 
vital to provide us with up to date informa
tion as to the degree of acceptability of 
certain situations, words etc, by a wide
spread cross section of the viewing and 
listening public. 

With a reduction of 5% in an already 
restricted budget for the 1993/94 year, 
research will inevitably suffer, but we look 
forward to our national seminar on balance, 

fairness and accuracy in May 1994. This will 
be the second seminar which the Authority 
has funded, the first on violence having 
been an outstanding success. With the 
calibre of speakers whom we hope to have 
present, we are sure that the forthcoming 
seminar will be equally successful. 

Finally, I want to acknowledge the support 
which I have received from everyone with 
whom I have been associated during the 
past year. 

Our Minister the Hon. Maurice Williamson 
continues to be supportive in all respects, 
whilst taking care to distance himself from 
any involvement in the Authority's decision
making process. These same comments are 
applicable to the senior executives of the 
Ministry of Commerce, with whom we 
maintain a good working relationship. 

I am pleased to report that Ms Joanne Morris 
has recently been reappointed for a further 
3 year term. Her contribution towards the 
Waitangi Tribunal, the Ministerial Committee 
of Inquiry into Pornography and the Author
ity itself was recognised by the award of an 
O.B.E. in the 1993 New Years Honours list 
and she, Ms Lindsey Dawson and Ms 
Rosemary Barraclough shoulder a heavy 
work load and contribute invaluably to all 
areas of the Authority's work. Decisions are 
arrived at by members synergistically, first 
by the decision-making process and sec
ondly by perusal, comment and amendment 
of drafts. No decision is issued until its 
form receives unanimous approval. At the 
time of publishing this report 314 decisions 
have been issued, only 2 of which have 
been the subject of appeal by broadcasters. 
It will be noted that a number of our 
decisions are majority ones, but we believe 
that this is a healthy sign. 

I become weary of critical comment on two 
matters. The first relates to the qualifica
tions of members. Originally there were 
suggestions that there were not enough 



journalists appointed to the Authority -
today three out of four are experienced 
journalists and two of those three have 
lengthy experience as broadcasters and 
journalists in both electronic and print 
media in a variety of areas including news 
and current affairs. 

The second relates to the delay in issuing 
decisions. This is primarily due to the 
legislation under which full compliance with 
the time limits provided by The Broadcast
ing Act can mean a period of four to five 
months from the time a programme is 

screened until a formal complaint reaches 
the Authority's office. The right of appeal to 
the High Court also requires broadcasters 
and the Authority to ensure that their 
reasoning is carefully and clearly explained 
and fully documented. 

My final word is for our small staff. Gail 
Powell remains a loyal, able and industrious 
Executive Director and her experienced and 
efficient staff have worked extremely well 
with her to complete an arduous year with 
much satisfaction and credit. 

Iain GaUaway 

Chairperson 

O v e r v i e w 

This year, the fourth of the Authority's 
existence, has again been full and 
productive. The Authority announced the 
revision of two codes - the violence code 
and the alcohol advertising code; it began 
deliberations on the allocation of parliamen

tary funds for party political advertising; it 
held public consultations in Hawkes Bay; it 
initiated a number of research projects and 
it experienced its busiest year in respect of 
formal complaints. 



CHAIRPERSON 

MR Iain GaUaway, Q.S.O. M.B.E., A 
DUNEDIN BARRISTER AND SOLICITOR HAS HAD 
MANY YEARS "BEHIND-THE-MICROPHONE" ON 
BOTH RADIO AND TELEVISION SPORT AND CURRENT 
AFFAIRS AND ALSO IN BROADCASTING MANAGE
MENT, HAVING SERVED ON THE BOARD OF THE 
BROADCASTING CORPORATION OF NEW ZEALAND 
FOR SEVEN AND A HALF YEARS INCLUDING THREE 
YEARS AS DEPUTY CHAIRMAN OF RADIO NEW 
ZEALAND. MR GAUAWAY HAS BEEN CHANCELLOR 
OF THE ANGLICAN DIOCESE OF Dunedin FOR 
MORE THAN THIRTY YEARS AND HAS BEEN IN
VOLVED IN NUMEROUS NATIONAL AND LOCAL 
CHARITIES, BUSINESS AND SPORTING ORGANISA
TIONS. HE HAS FOUR ADULT CHILDREN. MR 
GAUAWAY IS NOW SERVING HIS SECOND THREE-
YEAR TERM. 

MEMBERS 

MS Rosemary Barraclough B.A. (HONS), 
DIP JOURN, WAS A PRINT JOURNALIST IN TIMARU 
AND HAMILTON WORKING BOTH AS REPORTER AND 
SUB EDITOR, BEFORE LEAVING THE PAID 
WORKFORCE TO BEGIN A FAMILY IN AUCKLAND. 
SHE HAS CONTINUED FULL PARTICIPATION IN THE 
AUTHORITY'S BUSINESS SINCE THE RECENT BIRTH OF 
HER SECOND CHILD. 

MS Lindsey Dawson, AUCKLAND, HAS MORE 
THAN TWENTY YEARS PRINT MEDIA EXPERIENCE 
AND HAS ALSO WORKED IN PRIVATE RADIO, 
TELEVISION AND PUBLIC RELATIONS. SHE WAS 
FOUNDING EDITOR OF BOTH More AND Next 
MAGAZINES AND IS CURRENTLY A FULL-TIME WRITER. 
SHE HAS TWO ADULT CHILDREN. 

MS Joanne Morris, O.B.E., LL.M (HONS), 
FORMERLY A SENIOR LAW LECTURER AT VICTORIA 
UNIVERSITY IN WELLINGTON IS CURRENTLY A 
MEMBER OF THE WAITANGI TRIBUNAL. SHE 
CHAIRED THE 1988 MINISTERIAL COMMITTEE OF 
INQUIRY INTO PORNOGRAPHY. MS MORRIS, WHO 
HAS TWO YOUNG CHILDREN, HAS COMPLETED FOUR 
YEARS OF SERVICE ON THE AUTHORITY AND HAS 
BEEN REAPPOINTED FOR ANOTHER THREE YEARS. 

EXTENDED AUTHORITY 

MESSRS David Beatson, (NOMINATED BY THE 
PRIME MINISTER) AND Lloyd Falck, (NOMI
NATED BY THE LEADER OF THE OPPOSITION) HAVE 
BEEN REAPPOINTED TO THE AUTHORITY FOR 
MATTERS RELATED TO THE ALLOCATION OF FUNDS 
AND TIME FOR PARTY POLITICAL ADVERTISING UNDER 
THE PROVISIONS OF PART VI OF THE BROADCASTING 
ACT. 



C O M P L A I N T S 

OTHER RADIO 

VOLUME OF COMPLAINTS 

The number of decisions issued has been 
the outstanding feature of this financial year. 
The Authority issued 144 decisions - 11 
more than the entire number (133) issued in 
the first three years of the Authority's 
existence. 

As its resources have not increased, the 
Authority has had to increase its efficiency 
to cope with the burgeoning 
workload. Procedures have been 
set up to share the work equitably 
among members. In addition, 
when the opportunity arose to 
replace the research officer, work
loads were redistributed to give 
more resources to the complaints area. 
Members have spent many hours between 
meetings assessing complaints and draft 
decisions and staff have worked hard to 
ensure that complaints are dealt with 
expeditiously and well. However, the 
number of formal complaints cannot con
tinue to increase at a similar rate each year 
without serious repercussions. 

It has been suggested that the number of 
complaints will stabilise, if not reduce, with 
the recent removal of the BSA's jurisdiction 
over advertisements. However the Authority 
is a little sceptical of this view given the 
public's apparent increasing interest in 
maintaining standards on television in 
particular, and its growing awareness of the 
Authority's complaints role. Although 
determining formal complaints is a major 
priority and the quasi-judicial aspect of the 
Authority's work limits its advocacy role in 
the development of standards, the Authority 
would be concerned should the increasing 
complaints workload undermine its ability to 
carry out its other important functions. 

ANALYSIS OF DECISIONS 

Television New Zealand (TVNZ) continues 
to be the subject of most complaints and the 

number of decisions involving TVNZ has 
increased from 64% to 73%. The proportion 
of decisions arising from TV3's programmes, 
17%, is virtually unchanged, whereas the 
proportion arising from radio broadcasts has 
more than halved, from approximately 20% 
to 8%. 

Distr ibut ion o f Complaints by 
B r o a d c a s t e r 

73% 

The number of complaints upheld (in full or 
in part) has decreased slightly and now 
averages a little less than one in three. 
While the proportion of complaints alleging 
a breach of the balance or fairness require
ments has remained much the same over 
the past two years, complaints which allege 
a breach of good taste and decency show 
an increase over the past year from 29% to 
36% of all decisions. 

Subject o f Complaints 

GOOD TASTE AND DECENCY 
BALANCE, FAIRNESS, ACCURACY 

ALCOHOL ADVERTISING 

VIOLENCE H 5% 
SEXISM/RACISM 12% 

PRIVACY 12% 

A significant number of the good taste and 
decency complaints referred to episodes of 
the two series of Sex broadcast by Channel 
Two between 9.30 and 10.30pm weekly 
from August to October 1992 and March to 
May 1993. The research commissioned by 
the Authority to assist it in dealing with this 
type of complaint is discussed later in this 
report. 

While the Broadcasting Act allows broad-



casters up to 60 working days to reply to a 
complainant, the Authority has sought their 
co-operation and most seem to be speeding 
up their complaints processes. There is no 
statutory time limit imposed upon the 
Authority and its initial self-imposed limit of 
60 working days from the receipt of final 
comments was changed last year to a tight 
40 working days. The Authority has come 
close to achieving this target, averaging 42 
working days from receipt of the final 
comments to release of the decision. 

Appendix I lists all the decisions issued this 
financial year. 

PRIVACY 

Privacy continues to be regarded by the 
Authority as an area of great importance, 
particularly in view of the s.4(l)(c) require
ment in the Act that broadcasters maintain 
standards consistent with the privacy of the 

individual. The procedure laid down in the 
Act allows complainants citing privacy 
grounds to complain directly to the Author
ity, unlike the procedure for any other 
ground for complaint. Furthermore, should 
a breach of privacy be substantiated, the 
Authority may order the broadcaster to pay 
compensation up to $5,000. However, out 
of 144 complaints determined, only 3 cited 
privacy as the primary ground of complaint 
which, the Authority is pleased to say, 
indicates an encouraging measure of 
responsibility on the part of broadcasters. 

The Authority is aware that the privacy area 
is one where legal precedents are limited 
and, until the parameters of a tort of privacy 
are legally established, it will continue to 
advance the privacy principles included in 
the Advisory Opinion issued to broadcasters 
in 1992. 



A n a l y s i s O f D e c i s i o n s 

JULY 1992 - JUNE 1 9 9 3 

J M I«>«>2 -JR N E 1993 - 1 14 DECISIONS ISSL'F.U 

JI N I<><>I - J I N K 1992 - 76 DECISIONS ISSI KI) 

JUKY 1990 - J I N E 1 9 9 1 - 15 DECISIONS ISSI KI) 

JULY 1 9 8 9 - J I > E 1 9 9 0 - 12 DECISIONS ISSUED 

BASIS OF COMPLAINT 
(1991 - 1992 FIGURES IN BRACKETS) 

TOTAL Good Taste & Decency 
(including lanugagc) 

Balance/Unfair 
Inaccurate Reporting 

Declined 101 (51) 42 (17) 34 (17) 
Upheld (all or in part) 43 (25) 10 (5) 17 (10) 
Declined Jurisdiction 8 (5) 
Complaint Withdrawn 8 (7) 

Alcohol Advertising Violence Privacy 

Declined 18 (12) 2 (2) 1 (1) 
Upheld (all or in part) 9 (3) 5 (3) 2 (1) 

Racism Other Sexism 

Declined 3 (1) 1 (1) - (-) 
Upheld (all or in part) - (") - (2) - (1) 

Eight orders were made by the Authority. Five related to complaints about balance, fairness and accuracy and required the 
broadcast of a statement. Two related to privacy and awarded compensation of $750 and $2,500 respectively. A further one 
related to a complaint about fairness and costs of $1,250 were ordered by the Authority to the complainant. 

ADVERTISING DECISIONS 
TOTAL Alcohol Product Political 

Declined 23 (15) 18 (12) 5 (3) - (-) 
Upheld (all or in part) 11 (5) 9 (3) 2 (2) - (-) 

BY BROADCASTER AND PROGRAMME 
TVNZ TOTAL NEWS ERONTLINE HOLMES VDVERTISING TALK 

BACK 
DOCU

MENTARY 
OTHER 

Declined 
Upheld (all or in part) 

71 (36) 
34 (12) 

11 (4) 
6 (-) 

2 (6) 
1 (1) 

8 (7) 
12 (2) 

14 (9) 
5 (3) 

9 (-) 
- (1) 

27 (10) 
10 (5) 

TV3 60 MINUTES NIGHTLINE 
Declined 
Upheld (all or in part) 

21 (7) 
4 (5) 

4 (2) 
1 (") 

2 (1) 
- (2) 

1 (1) 
- (1) 

6 (2) 
1 (-) 

2 (1) 
- (-) 

6 (-) 
2 (2) 

CTV 
Declined 
Upheld (all or in part) 

- (1) 
2 (-) 

(1) 
(-) 2 

RNZ 
Declined 
Upheld (all or in part) 

6 (4) 
- (3) 

3 (3) 
- (2) 

1 2 (1) 
(1) 

Private and Other Radio 
Declined 
Upheld (all or in part) 

3 (3) 
3 (5) 

(1) 
(-) 

1 (1) 
- (1) 

1 (") 
1 (2) 

1 (1) 
2 (2) 



C o d e r e v i e w s 

VIOLENCE CODE 

Television violence continues to be the 
overwhelming concern of New Zealand 
television viewers. In its latest public 
opinion survey, the Authority repeated a 
key question asked in two earlier surveys in 
1990 and 1992: "What concerns you, if 
anything, about what you see on television?" 
Violence was mentioned, as in the two 
previous surveys, far more often than any 
other factor. A total of 43% of respondents 
claimed they were concerned about the 
amount of violence portrayed on television, 
more than double the percentage for any 
other issue. 

As reported last year, the Authority worked 
closely with broadcasters and interested 
groups in developing a new violence code. 
It was announced in November 1992 and 
became effective on 1 January 1993. The 
Authority is pleased with the code which 
resulted from the combined effort and co
operation of all concerned. The New 
Zealand code was mentioned several times 
by participants at a recent Canadian Interna
tional Colloquium on Television Violence as 
being a good example of a fair, comprehen
sive and effective code for regulating 
violence on television. 

It is still too early to determine whether it 
has made an obvious difference in program
ming. Nevertheless it has certainly resulted 
in the Authority upholding a greater propor
tion of the still small number of violence 
complaints. The code acknowledges a 
number of different factors including: 

• cumulative effect of ivpcated violence 

• adult viewing time versus family and 
children's viewing time 

• realistic: versus farcical violence 

• contextual versus gratuitous violence 

• parental responsibility and consumer 
choice 

The Authority's Executive Director was 
invited by the Canadian Government (at its 
expense) to be a panel member at an 
International Colloquium on Television 
Violence held in Montreal during April. Its 
purpose was to share ideas and facilitate 
contacts between regulating bodies in 
western nations so that a concerted effort 
can be made internationally to reduce 
television violence. There appears to be 
growing concern about this issue world
wide and producers and broadcasters are 
reported to be moving away from "hard 
action" programmes towards more family 
viewing. The Authority welcomes this 
move. It also supports the efforts of New 
Zealand lobby groups to raise public 
awareness concerning the potential impact 
of prolonged viewing of excessive violence. 

ALCOHOL CODE 

The second major code review completed 
this year was the assessment of the alcohol 
code which had come into effect 1 February 
1992. When the new code was introduced, 
the Chairperson said it would be reviewed 
after the first six months to ensure that it 
was operating satisfactorily and to see if any 
fine-tuning was required. The basic princi
ple of whether brand advertising of alcohol 
should be permitted on radio and television 
was not considered because that question 
will be reviewed at the end of the first two 
years i.e. in the first half of 1994. 

Publ ic op in ion r e s e a r c h 

To help it assess the new liquor promotion 
code, the Authority commissioned a public 
opinion survey of 504 people, conducted in 
July 1992 in the three major centres. The 
survey revealed very little public concern 
about alcohol advertising. A standard 
unprompted question was asked first: "Are 
there any aspects of what is shown on 
television which concern you at all? If so, 
what in particular are you concerned 
about?" Alcohol advertising was mentioned 



by only 1.2%, a similar number to the 1990 
and 1993 response. Even when prompted 
only 32% of the sample were at all con
cerned about alcohol advertising. 

When those respondents were asked why 
they were concerned, a number of answers 
were given. The most common was that 
they felt that alcohol advertising encourages 
young people to drink and the second 
highest response was similar - that it glam
orises alcohol. The survey tried to find out 
if people were aware of any changes to 
alcohol advertising over the past six months, 
(i.e. since the introduction of brand advertis
ing) and less than half the sample appeared 
to be aware of any changes. Although most 
thought that alcohol promotion did not 
stand out, compared with other categories 
of advertising, 69% believed that there 
should be more advertising of moderation 
messages. 

Submiss ions 

Although alcohol advertising does not seem 
to be high on the list of public concerns, the 
Authority acknowledges that the advertising 
of alcohol on television and radio is a 
sensitive subject and accordingly it has 
invested considerable time and resources in 
working with the appropriate people, first to 
develop and latterly to fine-tune the code 
for liquor promotion. The Authority widely 
advertised its interest in receiving submis
sions and 38 formal submissions came in 
from a broad cross-section of both individu
als and groups. It also examined informa
tion from broadcasters regarding the amount 
of alcohol advertising broadcast and the 
educational campaign related to the 
appropriate use of alcohol. 

Changes t o the Code 

The Authority's chief concern was that the 
existing code consisted of three separate 
parts, and was confusing and difficult to 
understand. It recommended that all the 
rules and standards be incorporated into 
one document which was easily understood 
and implemented. Several areas needed 
some modification. These included the 

association of drinking and driving, the 
saturation of sponsorship credits, contrived 
incidental promotions and implied immod
erate consumption. 

The Authority spent considerable time 
ensuring that the minor changes it recom
mended were discussed thoroughly with 
broadcasters and an agreement was 
reached. There was some concern about 
the proposed changes to the standard 
dealing with "incidental advertising" and the 
New Zealand Sports Assembly approached 
the Authority with a proposal that the 
Assembly co-ordinate the development of a 
voluntary sports code to be endorsed by 
advertisers, broadcasters and sporting 
bodies. A consensus was finally achieved 
amongst these groups and this useful and 
constructive code was acknowledged in the 
new amended code which became effective 
on 1 April 1993. The Authority pays tribute 
to everyone who co-operated in the code's 
development and it accepts that those 
involved are sincere in their commitment to 
ensure that it is effective. 

The Authority agreed with the concern of 
some pro-health groups that the education 
messages were messages only for modera
tion and that there was an absence of "no 
alcohol" messages. Consequently it re
quired that "no alcohol" messages be 
included in the education campaign which 
broadcasters provide free to the value of 
$1,000,000 each year on both radio and 
television. 



D a t a G a t h e r i n g 

G o o d Taste and D e c e n c y 

More than a third of the Authority's deci
sions in the last year related to complaints 
about good taste and decency issues - well 
up from four years ago when only 16% 
concerned good taste and decency. The 
Authority recognises that good taste and 
decency is a subjective matter relating to 
individual beliefs and values. Because 
public opinion is an important component 
of the Authority's understanding of good 
taste and decency matters, it continually 
seeks, through a variety of approaches, to 
keep in touch with community views. 
Good taste and decency was a main focus 
in local consultations held in Hawkes Bay 
last October and has been the subject of 
several research reports commissioned by 
the Authority. 

Quali tat ive r e s e a r c h o n a p r o g r a m m e 
from the Sex ser ies 

Shortly after TVNZ started screening the first 
series on Sex, the Authority began receiving 
complaints and it decided to commission an 
in-depth study of viewers' reactions. Mr 
Chris Watson, a lecturer in the Education 
Department at Massey University, was 
commissioned to hold a series of focused 
discussions on one of the programmes with 
ten groups organised on the 
basis of age and other socio
economic factors. The 
report of those group 
discussions has been 
invaluable to the Authority 
in determining complaints 
on such programmes. 
Essentially all groups 
accepted that there was a 
place for frank and open 
discussions regarding sexual 
behaviour on television but 
they "drew the line" at varying points. 

Publ ic Opin ion o n G o o d Taste and 
D e c e n c y 

In order to understand how many people 
shared the views which had been identified, 
the Authority issued a brief to a number of 
research companies for a nationwide public 
opinion survey. AGB McNair was selected 
and 990 adults in nine centres throughout 
the country were interviewed in June/July 
1993- The Authority repeated the same 
question asked in two other public opinion 
surveys regarding what concerns, if any, 
television viewers have. As was true in 
1990 and 1992, the overwhelming majority 
(43%) answered "television violence". The 
second highest number complained about 
the number of advertisements (20%). 
However, it can be seen from the table 
below that if all of those factors, apart from 
violence, which are loosely considered to be 
good taste and decency matters (bad 
language, sex and morality issues) are 
combined - a total of 44% respondents said 
that they are concerned about the traditional 
good taste and decency issues. 

"First, are there any aspects of what is 
shown on television which concern you 
at all? IF YES: What in particular are 
you concerned about?" 

0/ 0/ 

VIOLENCE 43 SEXISM/STEREOTYPING 3 
TOO MANY ADVERTISEMENTS 20 TABLOID/SLEAZY JOURNALISM 3 
NUDITY/SEX SCENES ILIIT NOT ENOUGH WZ CONTENT 2 
BAD LANGUAGE 11 QUALITY OF PROGRAMMES 2 
UNACCEPTABLE MORAL STANDARDS 5 TOO MANY GAME SHOWS 2 
UNSUITABLE TIMING OF PROGRAMMES 5 TOO MANY SOAPS 2 
TOO MUCH AMERICAN CONTENT 5 VIOLENT/SENSATIONAL 2 
TOO MUCH SPORT 5 RACISM 2 
ALCOHOL ADVERTISING/SPONSORSHIP LACK OF VARIETY/CHOICE 2 
VIOLENT CHILDREN'S PROGRAMMES 3 TOO MANY REPEATS 2 

(ABBREVIATED TABLE) 
The Authority also wanted to know what 
ordinary viewers and listeners consider to 
be good taste and decency matters. The 
survey revealed that violence was the 
greatest good taste and decency concern, a 
surprise finding for some people but not the 
Authority. 



When you th\nk about what "goes 
against" good taste and decency on 
radio and television, what sorts of 
things come to mind? 

% % 
VIOLENCE 47 RACISM 7 
NUDITY/SEX SCENES 33 TABLOID/SLEAZY JOURNALISM 4 
SAD LANGUAGE 24 TOO MUCH AMERICAN CONTENT 4 
TOO MANY ADVERTISEMENTS 10 : ALCOHOL ADVERTISING/SPONSORSHIP 3 
UNACCEPTABLE MORAL STANDARDS 9 : NEWS OVERDRAMATISED/SENSATIONAL 2 
SEXISM/STEREOTYPING CO

 

(ABBREVIATED TABLE) 

What Offends P e o p l e 

In addition to the above questions, thirty 
different hypothetical scenes from television 
programmes and radio programmes were 
described, and respondents were asked to 
rate their level of offensiveness ranging from 
"no offence" through to "high offence". 
One of the clear messages is that viewers 
and listeners expect that programmes 
screened during family viewing times should 
be much less direct and explicit than 
programmes screened later in the evening. 

Consistent with earlier qualitative research, 
viewers are more tolerant of scenes showing 
explicit sexual practices in a documentary or 
educational programme on television than 
they are of the same degrees of explicitness 
in a fictional programme. It is interesting to 
note that respondents rated violent scenes 
as slightly more offensive than scenes 
describing explicit sexual behaviour. The 
poll confirmed the Authority's view that 
people are more offended when violence, 
depictions of sexual conduct or abusive 
language appear to be gratuitous i.e. 
included solely to raise the excitement level, 
rather than being integral to the story. For 
instance, the respondents were more 
prepared to accept scenes showing intimate 
sexual activity in a drama than in a music 
video. 

Listeners find rudeness from radio hosts 
especially offensive, but the item which 
offended more people than any other 
related to obtrusive interviewing at a scene 
of tragedy. A throw-away racist comment 
also rated very highly in terms of offensive
ness, but a humorous sexist remark was 
considered less offensive. 

Offensive Language 

The Authority frequendy hears from viewers 
and listeners objecting to the language used 
in certain programmes. Consequently, the 
Authority attempted to obtain some under
standing of which words are the most 
offensive to New Zealanders when heard 
over the air. A street chase scene from a 
police drama, screened after 8.30pm, was 
described and respondents were shown 20 
cards, each with a potentially offensive 
word. They rated each word on a 0-5 scale, 
ranging from no offence to a high level of 
offence. It was not surprising that three of 
the words were highly offensive but the 
three least offensive of the 20 words -
"bollocks", "bloody" and "hell" - were 
perceived as more than "moderately offen
sive" by over a fifth of the respondents. 
Views on language tend to be a little more 
polarised than views on other matters -
people seem either to be not offended at all 
or very offended. 

The table overpage ranks in order of degree 
of offensiveness the 16 most offensive 
scenes and words. 

W h y P e o p l e are Offended 

The reason most often given for being 
offended by violence is the belief that 
television violence makes acts of violence 
more acceptable in our society. People are 
also concerned because children may be 
watching. However, people are more 
offended by explicit sexual activity because 
children may be watching than they are 
offended on their own behalf. Viewers and 
listeners who are offended by bad language 
also say they are offended because children 
may be hearing the words, but more people 
answered that they are offended on their 
own behalf by language, than for the other 
areas where this question was asked. 

Naturally, the Authority does not consider 
research at one particular time period to be 
the definitive position on good taste and 
decency matters and it will continue to try 
to keep in touch with the thinking of the 
New Zealand public. However, its ability to 
conduct research in the future will be totally 
dependent on its level of funding. 



OTHER RESEARCH 

RANKING CATEGORY 

1 MISCELLANEOUS 
TV 

2 MISCELLANEOUS 
TV 

3 LANGUAGE 
4 LANGUAGE 
5 VIOLENCE 

6 VIOLENCE 

LANGUAGE 
RADIO 

%WN0 AVERAGE 
SCORE 3+ SCORE 

9 
10 

11 
12 
13 

RADIO 
SEX AND NUDITY 

SEX AND NUDITY 
RADIO 
VIOLENCE 

14 SEX AND NUDITY 

A TELEVISION REPORTER TRIES PERSISTENTLY TO INTERVIEW THE 
SHOCKED VICTIMS OT A ROAD ACCIDENT AT THE SCENE OF 
THE ACCIDENT 
A FRONT PERSON ON A NEWS PROGRAMME MAKES A THROWAWAY 
REMARK WHICH IS RACIST 
CUNT 
MOTHERFUCKER 
AN ACTION MOVIE ON TELEVISION WITH A CLOSE UP SCENE SHOWING 
A YOUNG MAN BEING SEVERELY BEATEN. THE SCENE IS NOT REALLY 
IMPORTANT TO THE STORY. THE PROGRAMME IS SCREENED 
BEFORE 9.30PM 
A SCENE IN A TELEVISION DRAMA, SCREENED DURING FAMILY 
VIEWING TIME, WHERE A CHILD IS BEING VERBALLY ABUSED AND 
THREATENED : 
FUCK 
A DJ ON A DAY-TIME RADIO SHOW HOLDS A PHONE-IN COMPETITION 
ASKING CALLERS TO THINK OF AS MANY SLANG WORDS AS THEY CAN 
WHICH DESCRIBE THE ACT OF SEXUAL INTERCOURSE 
A TALKBACK HOST INSULTS A CALLER ON HIS/HER RADIO SHOW 
A SCENE IN A TELEVISION MOVIE SHOWING A MAN AND WOMAN 
NAKED IN BED HAVING SEXUAL INTERCOURSE. THE SCENE IS NOT 
REALLY IMPORTANT TO THE STORY. THE PROGRAMME IS SCREENED 
BEFORE 9.30PM 
A MUSIC VIDEO SHOWING IMAGES OF INTIMATE SEXUAL ACTIVITY 
A TALKBACK HOST INSULTS A STUDIO GUEST ON HIS/HER SHOW 
AN ACTION MOVIE ON TELEVISION WITH A CLOSE UP SCENE SHOWING 
A YOUNG MAN BEING SEVERELY BEATEN. THE SCENE IS IMPORTANT 
TO THE STORY. THE PROGRAMME IS SCREENED BEFORE 9.30 
AN ITEM ON A TELEVISION NEWS PROGRAMME ABOUT STRIP CLUBS, 
WHERE STRIPPERS ARE SHOWN PERFORMING. IT IS SCREENED IN 
EARLY EVENING NEWS, BETWEEN 6 AND 7PM 

90 

79 

75 

75 
75 

71 
70 

70 
68 

64 

64 

4.17 

3.80 

3.87 
3.82 
3.67 

3.53 

3.59 
3.56 

3.17 
3.38 

3.27 
3.05 
3.09 

3.06 

3.06 15 SEX AND NUDITY A SCENE IN TELEVISION MOVIE SHOWING A MAN AND WOMAN 
NAKED IN BED HAVING SEXUAL INTERCOURSE. THE SCENE IS 
IMPORTANT TO THE STORY. THE PROGRAMME IS SCREENED 
BEFORE 9.30PM 

16 VIOLENCE AN ACTION MOVIE ON TELEVISION WITH A CLOSE UP SCENE SHOWING 63 2.99 
A YOUNG MAN BEING SEVERELY BEATEN. THE SCENE IS NOT REALLY 
IMPORTANT TO THE STORY. THE PROGRAMME IS SCREENED 
AFTER 9.30PM 

RESPONDENTS RATED 30 HYPOTHETICAL SCENARIOS AND 20 WORDS ON AN OFFENSIVE SCALE 0-5, RANGING FROM 
"INOFFENSIVE" (0) TO "TOTALLY OFFENSIVE" (5). A SCORE OF 3 + INDICATES MORE THAN A MODERATE LEVEL OF OFFENCE. 

MORE THAN ONE THIRD OF THE AUTHORITY'S COM
PLAINTS DEAL WITH BALANCE, FAIRNESS AND ACCU
RACY IN NEWS AND CURRENT AFFAIRS PROGRAMMES. 
THE AUTHORITY LAST YEAR TRIED TO DEVELOP A 
RESEARCH PROGRAMME BUT WAS UNABLE TO DO SO 
BECAUSE OF A LACK OF CO-OPERATION FROM 
BROADCASTERS. IT HAS DECIDED INSTEAD TO HOLD A 
TWO-DAY NATIONAL SEMINAR ON THE SUBJECT EARLY 
IN 1994 TO WHICH IT WILL INVITE EMINENT SPEAK

ERS, AND BROADCASTERS HAVE EXPRESSED INTEREST 
IN SUPPORTING THIS EVENT. 

WITH JUDICIOUS USE OF THE FUNDS AVAILABLE THE 
AUTHORITY WAS ABLE TO OBTAIN USEFUL RESEARCH 
INFORMATION ABOUT SEVERAL OTHER TOPICS. IT 
CONTRIBUTED TO A PROJECT EXAMINING HOW SEXUAL 
CONDUCT IS DEPICTED IN THE MEDIA AND THE 
IMPACT OF "SOFT PORN" ON VIEWERS AND PEOPLE 
WHO HAVE BEEN THE VICTIMS OF SEXUAL ASSAULT. 
ALTHOUGH THE AUTHORITY'S COMMITMENT TO THIS 
PROJECT IS SMALL, IT LOOKS FORWARD TO RECEIVING 
THE REPORT OF THE COMPLETED STUDY. IT ALSO 
PROVIDED A GRANT TO THE MENTAL HEALTH FOUNDA
TION WHICH ENABLED THE FOUNDATION TO CON
TINUE ITS BIENNIAL TELEVISION VIOLENCE MONITOR. 

A SMALL GRANT WAS GIVEN TO MR CHRIS WATSON, A 
LECTURER IN THE DEPARTMENT OF EDUCATION AT 
MASSEY UNIVERSITY WHO SPECIALISES IN MEDIA 
ISSUES, TO ENABLE HIM TO STUDY THE IMPACT OF 
TECHNOLOGY CHANGES ON BROADCASTING STANDARDS 
IN NORTH AMERICA AND EUROPE AS PART OF HIS 
SABBATICAL STUDIES. WHILE ATTENDING THE 
COLLOQUIUM ON TELEVISION VIOLENCE, THE EXECU
TIVE DIRECTOR ALSO EXPLORED THE RAMIFICATIONS OF 
TECHNOLOGICAL CHANGE ON STANDARDS IN CANADA. 

FINALLY, THE AUTHORITY COMMISSIONED THREE 
SMALL PROJECTS WHICH RELATE TO THE 1991 
MONITOR OF NEW ZEALAND TELEVISION VIOLENCE 
CONTENT. THE REPORT OF ONE OF THOSE STUDIES, 
THE COMPARISON OF VIOLENCE IN TWO WEEKS OF 
NEWS - ONE DURING THE GULF WAR AND ONE 9 
MONTHS LATER - HAS BEEN RECEIVED AND THE 
AUTHORITY IS LOOKING FORWARD TO THE RECEIPT OF 
THE FINAL REPORT EXAMINING THE IMPACT THAT 
VIEWING SPECIFIC VIOLENT INCIDENTS HAS ON 
VARIOUS SOCIO-ECONOMIC GROUPS. THE THIRD 
PROJECT USED THE TAPES TO ANALYSE THE "SEXUAL 
INCIDENTS" IN THE SAME WAY THE VIOLENT INCI
DENTS WERE ANALYSED. THIS ANALYSIS WILL 
PROVIDE A BENCHMARK FOR FUTURE COMPARISONS IF 
THE AMOUNT AND NATURE OF SEXUAL CONTENT ON 
TELEVISION BECOMES AN INCREASINGLY IMPORTANT 
STANDARDS ISSUE. 

THE AUTHORITY'S RESEARCH PUBLICATIONS ARE LISTED 
IN APPENDIX II. 



C h a n g e s T O T h e B r o a d c a s t i n g A c t 

O n 1 July the Broadcasting Amendment Act 

1993 came into effect with several changes 

affecting the Authority. Most related to its 

obligations under Part VI regarding party 

political advertising but the most significant 

was the transfer of the responsibility for 

advertising standards o n radio and television 

from the Broadcasting Standards Authority 

to the Advertising Standards Authority (ASA) 

and its complaints body, the Advertising 

Standards Complaint Board. While the 

Authority was concerned to lose this respon

sibility in the areas such as g o o d taste and 

decency, believing it is better equipped to 

apply the advertising standards which relate 

to social issues, it hopes that the loss of 

advertising complaints will prevent its 

workload of formal complaints from b e c o m 

ing untenable. 

The transfer of responsibilities b e t w e e n the 

two bodies w a s achieved in a smooth and 

harmonious manner and the Authority 

wishes to acknowledge the co-operation of 

the Advertising Standards Authority and in 

particular Mr Glenn Wiggs, its executive 

director, in planning the change-over. The 

ASA code has b e e n amended to incorporate 

all the standards related to liquor promo

tions which are not programme standards 

matters. 



E L E C T I O N R E S P O N S I B I L I T I E S 

(PART VI OF THE BROADCASTING ACT) 

THE AUTHORITY CONTINUES TO FIND THAT ITS 
RESPONSIBILITY TO ALLOCATE FUNDS APPROPRIATED 
BY PARLIAMENT FOR PARTY POLITICAL ADVERTISING 
AND THE TIME OFFERED BY BROADCASTERS RESTS 
SOMEWHAT UNCOMFORTABLY WITH THE REST OF ITS 
RESPONSIBILITIES. HOWEVER, ACKNOWLEDGING 
THAT THIS IS A VERY IMPORTANT MATTER, THE 
AUTHORITY DEVOTES CONSIDERABLE TIME AND 
RESOURCES TO ENSURING THAT IT IS CARRIED OUT 
METICULOUSLY, FAIRLY AND OPENLY. 

PRIOR TO THE WELLINGTON BY-ELECTION, IT 
PUBLISHED A NOTICE IN THE Gazette AND WROTE 
TO POLITICAL PARTIES WHICH FIELDED 10 OR MORE 
CANDIDATES IN THE 1990 GENERAL ELECTION 
REGARDING ELIGIBILITY FOR FREE OR DISCOUNTED 
TIME. IT ALSO WROTE TO THE BROADCASTERS IN 
THE REGION INVITING THEM TO MAKE FREE OR 
DISCOUNTED TIME AVAILABLE, NOTING THAT 
PARLIAMENT WAS NOT ALLOCATING PUBLIC FUNDS 
FOR THAT PURPOSE. BROADCASTERS DECLINED THAT 
INVITATION. 

SINCE THE TIME FRAME FOR THE TAURANGA BY-
ELECTION WAS EXTREMELY SHORT, THE BROADCAST
ERS IN THE REGION WERE CONTACTED INFORMALLY 
BY TELEPHONE. NONE INTENDED TO OFFER FREE 
OR DISCOUNTED TIME FOR POLITICAL PARTY 
ADVERTISING AND PARLIAMENT DID NOT APPROPRI
ATE ANY FUNDS FOR ALLOCATION. GIVEN ITS 
DISCRETION IN RESPECT OF BY-ELECTIONS, THE 
AUTHORITY DECIDED NOT TO TAKE THE MATTER ANY 
FURTHER. 

IN PREPARING FOR THE 1993 GENERAL ELECTION 
THE AUTHORITY IN DECEMBER 1992 PUBLISHED A 
PRELIMINARY NOTICE IN THE Gazette AND WROTE 
TO ALL POLITICAL PARTIES REPRESENTED IN THE LAST 
GENERAL ELECTION. THE LETTER EXPLAINED THAT 
IT WOULD BE SEEKING SUBMISSIONS REGARDING 

ELIGIBILITY FOR FREE TIME AND PUBLIC MONIES 
AND INVITED THEM TO MAKE AN APPLICATION TO 
THE AUTHORITY. SINCE THEN IT HAS BEEN IN 
FREQUENT CONTACT WITH ALL THE PARTIES WHICH 
RESPONDED TO THAT INVITATION. AFTER RECEIV
ING SUBMISSIONS FROM 14 DIFFERENT PARTIES OR 
GROUPINGS OF PARTIES, THE AUTHORITY INVITED 
REPRESENTATIVES OF THE PARTIES TO SPEAK TO 
THOSE SUBMISSIONS IN JUNE. 

BROADCASTERS WERE ALSO INVITED TO OFFER FREE 
TIME AND MAKE DISCOUNTED TIME AVAILABLE, AS 
PROVIDED IN THE ACT, AND THEY HAVE HAD 
SEVERAL OPPORTUNITIES TO MAKE THEIR VIEWS 
KNOWN TO THE AUTHORITY. GIVEN THE NUMBER 
OF RADIO STATIONS NOW BROADCASTING IN NEW 
ZEALAND, CONTACTING EVERY BROADCASTER IS IN 
ITSELF A FORMIDABLE TASK. BROADCASTERS HAVE 
ALSO BEEN CONSULTED REGARDING FAST-TRACKING 
OF COMPLAINTS ABOUT POLITICAL PARTY ADVERTIS
ING DURING THE ELECTION PERIOD. 

THE PROCESS IS CONTINUING INTO THE NEXT 
FINANCIAL YEAR AND WILL NOT CULMINATE UNTIL 
ELECTION DAY, AFTER WHICH ALL RETURNS FROM 
BROADCASTERS, REPORTING THE EXPENDITURE OF 
EACH PARTY, WILL BE PROCESSED. 

THE AUTHORITY ONCE AGAIN HAS DEPENDED 
HEAVILY ON THE SERVICES OF MR IAN MCLEAN, ITS 
CONSULTANT IN DEALING WITH PARTY POLITICAL 
MATTERS, AND IS VERY APPRECIATIVE OF THE 
METICULOUS MANNER IN WHICH HE ASSISTS THE 
AUTHORITY WITH THIS IMPORTANT TASK. IT ALSO 
ACKNOWLEDGES THE INVALUABLE CONTRIBUTION 
MADE BY THE TWO ADDITIONAL MEMBERS 
APPOINTED TO THE AUTHORITY FOR PART VI 
MATTERS, MESSRS DAVID BEATSON AND LLOYD 
FALCK. 



P u b l i c a t i o n s , e d u c a t i o n A n d P r o m o t i o n 

The Authority continues to acknowledge 
that a well-informed public which vigor
ously debates standards issues and uses the 
formal complaints procedures is vital in 
maintaining broadcasting standards. The 
Authority approached broadcasters about a 
joint campaign advertising the complaints 
procedures, but received a mixed response. 
A modest nationwide advertising campaign 
using the radio and print media has been 
planned. The Authority continues to 
distribute its decisions to the parties in
volved and other key organisations free of 
charge, offers an annual subscription service 

and provides copies of individual decisions 
at $5.00 a copy. 

One of the major contributions to an 
informed and empowered public is the 
publication of the Codes of Broadcasting 
Practice and the distribution of these Codes 
to all public libraries. When the violence 
code was changed, the publication was 
revised and replacement copies sent to all 
holders of the Codes. The Authority is in 
the process of completing another major 
and comprehensive revision precipitated by 
recent changes to the Broadcasting Act. 

F i n a n c e s 

Although it appears from the cash flow 
statement that the Authority finished the 
year with $120,000 surplus, this is far from 
the truth. In fact the balance sheet indicates 
that once commitments are accounted for, 
the Authority has only $7000 working 
capital remaining. This has serious implica
tions for the current year. 

With a reduced grant and a much smaller 
amount carried forward than in previous 
years the Authority may find it impossible to 
contain this year's expenditure within its 
income without eliminating at least one of 
its most important areas of activity, research. 
This will certainly be the case if the number 
of complaints continues to grow. 



S T A F F 

Executive Director Gail Powell, M.A. 

Complaints Manager 

Complaints Executive 

Administration Manager 

Michael Stace, LL.M.,D.Jur. 

Phillipa Ballard, MA., LL.B. 

Ann Hensley 

Secretary/Administration Assistant 

Receptionist/WP Operator 

Deborah Houston 

Madeline Palmer 
(shared with NZ On Air) 

Members and staff work closely together and a strong team spirit is engendered. 
Every one of the team has worked at an increasingly productive level and with 
remarkable dedication in order to achieve such a high level of output. 

Mr Brian Fisher continues to provide an essential service with regard to financial 
reporting. 



O U T P U T L DETERMINE FORMAL COMPLAINTS 

As a quasi-judicial body and within the provisions of the Broadcasting Act 1989, the Authority will determine all complaints, both 
those referred after consideration by the broadcaster and those dealing with privacy matters which are sent directly to the Authority, 
as promptly and as informally as possible while following the principles of natural justice. 

OUTCOME I m p r o v e d compl iance with broadcast ing standards 

RESOURCE COST 
Financial 

H u m a n 

S92.627 SpcrifN' «-x|M-mlitiii-f 
•S2.5.i.i'.tV1 (d.'i'.i »f i.vi-rhi'wk 

.->.-><; o f T O T M. r . A I ' K N ' D I T l 'HI'. 

TO' . t o f Mi'inliiT«" l ime 

.">()'.f o f itfiicrul '-luff l ime p lus o n e roi i iphi i i iN m a n n e r 
and line i-niiipliiiiits e s e r u t b e 

PERFORMANCE 
1 9 8 9 / 9 0 1 9 9 0 / 9 1 1 9 9 1 / 9 2 1 9 9 2 / 9 3 

COMPLAINTS RECEIVED 4 3 5 2 1 0 6 1 5 9 

COMPLAINTS DETERMINED 
Decisions Issued: 
Upheld (all or in part) 
Not upheld 
Interlocutory Decisions 
Declined Jurisdiction (time bar, etc) 
Withdrawn 

12 
6 
6 

2 

45 
19 
26 
1 

76 
25 
51 
1 
5 
7 

144 
43 
101 
3 
8 
8 

TIMELINESS T a r g e t 1 9 9 2 / 9 3 Achieved 

Decisions will be issued within 40 working 
days of receiving final comments from all 
parties, unless delayed by court proceedings 
Complaints on party political advertising 
will be fast-tracked and Decisions issued 
within 2 working days of receipt 

83%* 

NA 

88%* 

100% 

99%* 

NA 

V%§ 

NA 

* target previous years was 60 working days § 98% met the former 60 working day standard 

QUALITY 
The Authority will respond to all queries about formal complaints procedures in a helpful and "user friendly" manner while 
maintaining impartiality and provide accurate and full information. Decisions will aim both to be and to be seen to be principled, 
firm and just by the complainant, public and broadcasters and written in a concise and logical manner. Decisions will explain 
clearly the Authority's reasons so that the broadcasters know and understand the Authority's expectations. In making its deci
sions the Authority will recognise community standards and expectations, the production realities which broadcasters face, 
research findings and international practice when relevant. Sanctions will be fair and effective. Complex decisions will be summa
rised for the media to ensure accurate reporting. 



O U T P U T 2 REVIEW CODES OF BROADCASTING PRACTICE 

The Authority will assess the adequacy of self-regulatory Codes developed by the broadcasters, after consulting widely and after 
studying local and international practices and research findings. If the Codes appear inadequate, the Authority will encourage 
broadcasters to develop new standards which meet the Authority's concerns. As a last resort, the Authority will impose Codes. 

OUTCOME Adequate and easily understood Codes to ensure acceptable standards on radio 
and television. 

RESOURCE COST 
Financial 

Specif ic <'\pi-udili ire 
S K l . S t f i >m of overhead* 

* 104.212 
I 6 . . V * of T O T A L K M ' K N D I T l i K K 

Human 
l"..V.'fr- of Members" time 
2 0 ' * of general s-tafl" l ime 

PERFORMANCE 
Alcohol Promotion Code of Ethics Television Violence 

6 month Review 
Target Actual Target Actual Target Actual 

- Examine code to determine 
adequacy / / (last year) - (last year) -
- Consult widely and review 
research / / / in part (last year) -
- Invite broadcasters to draft 
new code if appropriate / if appropriate DN (last year) -
- Finalise new code if appropriate / if appropriate DN / / 

Sponsorship Children's Programmes Gambling 
Advertising/Advertorials (advertising) 

Target Actual Target Actual Target Actual 
- Examine code to determine 
adequacy / DN / X / / 
- Consult widely and review 
research if appropriate DN / in part / in part 
- Invite broadcasters to draft 
new code if appropriate - if appropriate - if appropriate DN 
- Finalise new code if appropriate - if appropriate - (next year) 

1 / - planned/achieved X - not achieved IP - in progress DN - decided not to proceed 

QUALITY 
A Code will be reviewed when it is shown to be inadequate, either during consideration of formal complaints or where there is 
significant public demand for a review. A review of a code will be handled in a professional manner including announcing the review 
publicly and providing detailed information to all known interested parties about the parameters of the review and the time frame. 
Discussion papers will be clearly written and distributed widely. PubUc input will be thoroughly assessed and all viewpoints given 
careful consideration. The Authority will work constructively with broadcasters to ensure that a new code is practical and fair but 
also reflects the expectations of viewers and listeners and the requirements of a just society. Interested parties will be invited, where 
appropriate, to comment on draft codes before final approval. 



O U T P U T 3 CONDUCT RESEARCH 

As finances permit, the Authority will use its own staff, as well as commission appropriate experts, to conduct New Zealand-specific 
research about broadcasting standards matters and publish the findings. The Authority will conduct public opinion research and 
visit local communities to find out the opinions of New Zealand viewers and listeners. 

OUTCOME Expanded knowledge about issues which will enhance the Authority's ability to improve Codes 
and determine complaints and will assist broadcasters in mamtaining acceptable standards 

RESOURCE COST 
Financial 

S 6 7 . - l f i l Specific expenditure 

S.'.Q.ld.t 20'/i of overhead-

I.-I..V* of TOTAL LAPFNDITIW 
Human 

V'I of Members" lime 
U.:Vf of general i-lal'f lime 

PERFORMANCE 
1992/93 Target and ad hoc activities Actual 

Conduct Research - Conduct Public Opinion survey: reaction to current alcohol advertising and gambling / 

- Support Mental Health Foundation's monitor of television violence / 

- Commission a content analysis of advertising in one week of children's programmes, possibly 
as a graduate project DN 

- Participate in a content analysis of gender and race images in advertising, if a consortium puts 
together a project X 

- Explore and, if feasible, conduct a public opinion poD re good taste and decency issues IP 

- Discuss a Fairness, Balance and Accuracy research project again after studying literature 
review / 

- Commission research concerning women's issues in broadcasting IP 

- Study impact of technological changes on broadcasting standards IP 

- Commission qualitative study of public views regarding a programme from Sex 
series (10 groups) / 

- Receive and study results of comparison of violence content in news in February 1991 and 
November 1991 / 

- Receive and study results of comparison of "perceived degree of impact" of violent incidents 
of various age and socio-economic groups NR 

- Participate in international colloquium on television violence / 

Publish Research - Publish 1991/92 research results 3 

- Publish 1992/93 research results 2 

- Edit and publish a collection of material on children's television viewing / 

Local consultations - Hold local consultations on good taste and decency and general standards issues 
in Napier/Hastings (with special session to tap Maori views); Oct/Nov / 

- in another place to be determined; Mar/April DN 

</ - achieved IP - in progress DN - decided not to proceed x - not achieved NR - not received 

QUALITY 
Research priorities will be carefully assessed on the Authority's strategic goals and public concerns. Both internal and commissioned 
research will meet all the professional criteria for quality research. Local consultations will be advertised through varied media in the 
local community and handled in a friendly and informal manner. 



O U T P U T 4 PUBLICATIONS, EDUCATION AND PROMOTION 

The Authority will use all appropriate opportunities to stimulate public debate about standards matters, the role of the Authority and 
the way individuals and groups can influence broadcasters' decisions about standards issues, including use of the formal complaints 
process. > 

OUTCOME Raised awareness about standards matters 

RESOURCE COST 
FINANCIAL 

HUMAN 

$15,74') SPECIFIC exnt'IULILNRT* 
$20.309 20% OF OVERHEADS 
$36,058 

F>% OF TOTAL KX1»KNJHTURK 

2.5% OF MEMBERS* LIME 
10% OF GENERAL STAFF TIME 

PERFORMANCE 
Target Actual 

PUBLISH AND - publish new edition when major changes made / / 
DISTRIBUTE CODES - distribute free copy to public libraries when new edition published / / 

- distribute updates within 2 months to all holders • / 

SEMINAR/WORKSHOPS - run a workshop on advertising/sponsorship in children's programme if warranted X 

BROCHURES - update as required / IP 

- continue distribution to libraries, broadcasters, CAB's and public places on-going / 

- run nationwide radio/TV campaign / IP(radio) 

ADVERTISE COMPLAINT - run a nationwide press campaign • IP 
PROCEEDURES - publish information in the Listener, TV Guide periodically / 

/ - planned/achieved x - not achieved IP - in progress DN - decided 
not to proceed (x) - not an objective 

QUALITY 
Published information shall be easily understood, eye-catching and look professionally produced. Essential material shall be pub
lished in the Maori and Samoan languages also. The Authority's public statements will be not only informative but also stimulating 
and thought provoking. Answers to correspondence will be instructive and comprehensive, when appropriate. In all public contacts 
the Authority will be as "user-friendly" as practicable. 



O U T P U T 5 ALLOCATE FUNDS AND FREE TIME FOR POLITICAL ADVERTISING TIME 

The Authority will advise all political parties of the proper procedures for seeking allocations of parliamentary appropriations for 
political party advertising during a general or a by-election, hold formal hearings as appropriate to receive the submissions from the 
parties, allocate time and money, monitor the implementation and authorise payments to broadcasters for the approved expenditure 
according to the principles and requirements of the Act. 

OUTCOME Fair and open allocation of public funds for party p o l i t i c a l advertising during 
elections 

RESOURCE COST 
Financial 

Human 

$ 2 5 , 3 4 2 Specific expenditure 
$ 2 ( 1 . 3 0 " 5 % of overheads 
$ 4 T > . f t 5 l 

7 % . of TOTAL FAPKNDITIJRK 

5 % of Members" time 
7 . 5 % of general staff time plus one consultant 

PERFORMANCE 
Target 1992/93 Actual 

By -elections - invite appropriate broadcasters to offer free time • 

- advise parties of broadcasters' response • 

- allocate any time or money NA 

General Election - announce procedure and time frame in Gazette / 

Consultations - advise all political parties and broadcasters of procedural requirements • 

- hold formal hearings for broadcasters IP 

- hold formal hearings for political parties • 

Allocations - allocate time and money and advise all parties IP 

Implementation - monitor expenditure NA 

- authorise payment within two weeks of receipt of documentation 
keep Minister informed 

NA 
• 

- notify Secretary of Commerce of any problems, including compliance • 

/ - achieved X - not achieved NA - not applicable 

QUALITY 
The procedures will be followed within the time frames specified in the Broadcasting Act and in a manner that is fair, open and 
helpful to both broadcasters and political parties. Procedures for by-elections will be adapted to simplify and streamline require
ments as appropriate in the time frame. 



A p p e n d i x I 

COMPLAINTS DETERMINED BY THE AUTHORITY 

JULY 1 9 9 2 - JUNE 1 9 9 3 
Complainant 
GOAL 

Mr Ian Ross 

Mr PG Curran 

GOAL 

Dr Richard Talbot 

Mrs Margaret Jackson 

GOAL 

Mr JE Whyte 

Mr Kristian Harang 

Mrs Valerie 
Craymer-Alexander 

Mr LG Saunders 

Tradition Family 
Property (NZ) 

Mrs Frances Burt 

Mr Craig Creevey 

GOAL 

Mr Harry Rickit 

Mr John Carter MP 

Mr Kerry Sharp 

Growth Through 
Moderation Soc Inc 

Programme 
DB Young Guns sponsorship 
advertisement, 
TVNZ 

T-shirt displayed on 
One National News bore 
obscene language, 
TVNZ 

Coverage of Irish terrorism 
on One Network News, 
TVNZ 

"Gordons Gin" liquor 
advertisement, 
TVNZ 

"Strepsils" advertisement, 
TVNZ 

"Steinlager" beer 
advertisement, 
TVNZ 

DB Young Guns sponsorship 
advertisement, 
TVNZ 

Item on Holmes about the film 
"Sacred Sex", 
TVNZ 

Item on One Network News about 
the film "Sacred Sex", 
TVNZ 

Items on Holmes and Tonight 
about the film "Sacred Sex", 
TVNZ 

Item on Holmes about the film 
"Sacred Sex", 
TVNZ 

Item on Holmes about the film 
"Sacred Sex", 
TVNZ 

Items on One Network News and 
Holmes about the film "Sacred 
Sex", 
TVNZ 

Contest "Celebrity Tinkle" on 
91FM Auckland 

DB Export Dry Beer advertisement, 
TV3 

Satirical item on 91FM Auckland 

Jtem reporting his speech about 
housing on One Network News, 
TVNZ 

Item on 60 Minutes called "Lambs 
of Christ", 
TV3 

"Steinlager Finest Tries" 
competition, 
TVNZ 

Nature of Complaint 

Use of an aggressive theme 

Offensive and breached law 

Unbalanced 

Implied that liquor was 
necessary for social success 

Misleading 

Caused offence to women 

Breached requirements for 
sponsorship advertisements 

Lack of good taste and at 
an inappropriate time 

Lack of good taste 

Lack of good taste and 
inappropriate for children 

Lack of good taste 

Lack of good taste, at an 
inappropriate time and 
unbalanced 

Lack of taste and at an 
inappropriate time 

Lack of good taste 

Suggested that liquor 
consumption results in a 
significant change of mood 

Denigrated Maori 

Dissatisfied with TVNZ's 
action having upheld the 
complaint 

Unbalanced 

Dissatisfaction with TVNZ's action 
having upheld the complaint 

Decision 
Not upheld 
No: 39/92 

Not upheld 
No: 40/92 

Not upheld 
No: 41/92 

Not upheld 
No: 42/92 

Upheld in part 
No: 43/92 

Not upheld 
No: 44/92 

Not upheld 
No: 45/92 

Upheld 
No: 46/92 

Not upheld 
No: 47/92 

Upheld in part 
No: 48/92 

Upheld 
No: 49/92 

Upheld in part 
No: 50/92 

Upheld in part 
No: 51/92 

Upheld 
No: 52/92 

Not upheld 
No: 53/92 

Not upheld 
No: 54/92 

Upheld 
No: 55/92 

Not upheld 
No: 56/92 



MENTAL HEALTH 
FOUNDATION i 

AUCKLAND WOMEN'S 
HEALTH COUNCIL 

MR KERRY SHARP 

MR CLAY NELSON 

CHRISTIAN HERITAGE 
PARTY 

MR PHILLIP SMITS 

MR PHILLIP SMITS 

MR DON J BOSCOTT 

MR GRANT ROTHVILLE 

GOAL 

MR KRISTIAN HARANG 

MRS LAUREN PRESLAND 

GOAL 

MRS MARGARET JACKSON 

HON. SIMON UPTON 

MR MC BRADSTOCK 

NZ SHOOTERS' RIGHTS 
ASSOC INC 

OTAGO-SOUTHLAND 
FIREARMS COALITION 

DR LA BELTOWSKI 

MR RUSSELL GARBUTT 

MR MARK TOOMER 

MR ROBERT WARDLAW 

DR JANE RITCHIE 

VIOLENCE ON A PROMO FOR RUGBY 
LEAGUE MATCH, 
TVNZ 

"STEINLAGER" BEER ADVERTISEMENT, 
TVNZ 

Sophie's Sex Special, 
TVNZ 

Sophie s Sex Special, 
TVNZ 

Sophie s Sex Special, 
TVNZ 

ADVERTISEMENT FOR NIGHTCLUB, 
RNZ 

ADVERTISEMENT FOR NIGHTCLUB, 
RADIO PACIFIC 

TALKBACK ON 2ZB LINKING PENIS 
SIZE WITH DRIVING ABILITY, 
RNZ 

TRAILERS FOR TWO FILMS TO BE 
BROADCAST AT A LATER HOUR, 
TV3 

Crowe on Crowe, 
TVNZ 

ADVERTISEMENT FOR STEREO 
EQUIPMENT, 
TVNZ 

COMMENT ACCOMPANYING A 
DEDICATION REQUEST, 
KCC FM, WHANGAREI 

Aussie League on 2, 
TVNZ 

Aussie League on 2, 
TVNZ 

ITEM ABOUT HEALTH POLICY ON 
Holmes, 
TVNZ 

"CANTERBURY DRAUGHT" BEER 
ADVERTISEMENT, 
TVNZ 

ITEM ABOUT THE CONTROL OF 
FIREARMS ON Holmes, 
TVNZ 

ITEM ABOUT THE CONTROL OF 
FIREARMS ON Holmes, 
TVNZ 

ITEM ABOUT THE USE OF 
FIREARMS ON Holmes, 
TVNZ 

ITEM ON Mana News ABOUT A 
WAR MEMORIAL IN WANGANUI, 
RNZ 

Shortland Street, FIRST 
EPISODE, 
TVNZ 

Rowan Atkinson on Location 
SKETCH, "AND NOW FROM NAZARETH" 
TVS 

PROMO FOR PROGRAMME ON "CATS", 
TVNZ 

DISSATISFIED WITH TVNZ'S ACTION 
HAVING UPHELD THE COMPLAINT 

DISPLAYED MACHO BEHAVIOUR AND 
ASSOCIATED DRINKING AND DRIVING 

UNBALANCED 

LACK OF GOOD TASTE 

LACK OF GOOD TASTE AND FAILED 
TO MAINTAIN PRINCIPLES OF LAW 

LACK OF GOOD TASTE AND 
DENIGRATED THAI WOMEN 

LACK OF GOOD TASTE AND 
DENIGRATED THAI WOMEN 

LACK OF GOOD TASTE AND 
DENIGRATED MEN 

LACK OF GOOD TASTE, AT AN 
INAPPROPRIATE TIME AND 
GRATUITOUSLY VIOLENT 

INCIDENTAL PROMOTION OF ALCOHOL 

LACK OF GOOD TASTE AND USED 
SEX TO SELL UNRELATED PRODUCT 

INVADED PRIVACY 

LIQUOR ADVERTISING OUTSIDE 
APPROVED HOURS 

SATURATION OF LIQUOR ADVERTISING 

INACCURATE AND DISTORTED 

DEPICTED IMMODERATE CONSUMPTION 
AND LINKED ALCOHOL WITH DRIVING 

UNBALANCED, NOT OBJECTIVE AND 
ALARMING 

INACCURATE, UNBALANCED AND 
UNFAIR TO FIREARM OWNERS 

NEITHER FAIR NOR BALANCED AND 
USED GRATUITOUS VIOLENCE 

UNBALANCED AND FAILED TO RESPECT 
PRINCIPLES OF LAW 

LACK OF GOOD TASTE AND AT AN 
INAPPROPRIATE TIME 

INACCURATE AND DENIGRATED 
CHRISTIANS 

SEXIST AND DENIGRATED WOMEN 

NOT UPHELD 
NO: 58/92 

UPHELD IN PART 
NO: 59/92 
NOT UPHELD 
NO: 60/92 

NOT UPHELD 
NO: 61/92 

NOT UPHELD 
NO: 62/92 

NOT UPHELD 
NO: 63/92 

NOT UPHELD 
NO: 64/92 

NOT UPHELD 
NO: 65/92 

UPHELD IN PART 
NO: 66/92 

NOT UPHELD 
NO: 67/92 

UPHELD IN PART 
NO: 68/92 

UPHELD 
COMPENSATION OF 
$750 ORDERED 
NO: 69/92 
UPHELD IN PART 
NO: 70/92 

UPHELD HI PART 
NO: 71/92 

UPHELD IN PART 
NO: 72/92 

UPHELD IN PART 
NO: 73/92 

UPHELD IN PART 
BROADCAST OF 
CORRECTION ORDERED 
NO: 74/92 

UPHELD IN PART 
BROADCAST OF 
CORRECTION ORDERED 
NO: 75/92 

UPHELD IN PART 
BROADCAST OF 
CORRECTION ORDERED 
NO: 76/92 

NOT UPHELD 
NO: 77/92 

NOT UPHELD 
NO: 78/92 

NOT UPHELD 
NO: 79/92 



Ms Jackie Woolerton 

Ms Jackie Woolerton 

Mr Phillip Smits 

Mr Bob Atkinson 

National Collective of 
Independent Women's 
Refuges Inc 

Elizabeth and Grant 
Paton-Simpson 

GOAL 

Health Action 

Mr Norman EN Smith 

Mr Mark Toomer 

GOAL 

GOAL 

Ms Marilyn Pryor 
and Mr Peter Corrigan 

Mr Frank Lane 

Mr Peter Edmunds 

Mr LJ McKay 

Mr Laurie Collier 

Mr HBW Meroiti 

Mr Kerry Sharp 

Mr Robert Wardlaw 

GOAL 

Advertisement for "Chit Chat" 
biscuits, 
TV3 

Advertisement for "Chit Chat" 
biscuits, 
TVNZ 

Item about strip club owner and 
condom manufacturer as sports club 
sponsors on Holmes, 
TVNZ 

Rowan Atkinson on Location sketch 
"No One Called Jones", 
TV3 

Items about the eviction of some 
women from its office on Te Karere, 
TVNZ 

Promo for and the programme 
Bikini Jam: Uncovering the Cover 
Girl, 
TVNZ 

Draw of the "Steinlager Finest 
Tries" competition, 
TVNZ 

"Steinlager's Finest Tries", 
TVNZ 

Comment about royalty on 
Tonight, 
TVNZ 

Use of blasphemy on 
3 National News, 
TV3 

"DB Bitter" beer advertisement, 
TV3 

Item about All Blacks in South 
Africa on Holmes, 
TVNZ 

Item about the impact of Catholic 
Church's doctrine in Mexico City on 
Foreign Correspondent, 
TVNZ 

Item about computer piracy 
on Holmes, 
TVNZ 

Item about computer piracy 
on Holmes, 
TVNZ 

Item about the electoral 
referendum on Tonight, 
TVNZ 

The Ralston Group, 
TV3 

Interview with Australian 
theologian on Holmes, 
TVNZ 

TV3 Special: Sex, 
TV3 

The Simpsons 'Halloween 
Special, 
TVNZ 

"Steinlager Blue" beer 
advertisement, 
TVNZ 

Racist and denigrated native 
North Americans 

Racist and denigrated native 
North Americans 

Lack of good taste and unbalanced 

Lack of good taste 

Inaccurate and unbalanced 

Denigrated women 

Liquor advertisement outside 
approved hours 

Dissatisfaction with aspects of 
TVNZ's reasoning when upholding 
complaint 

Lack of good taste and not objective 

Lack of good taste and denigrated 
Christians 

Liquor advertisement outside 
approved hours 

Incidental promotion of alcohol 

Inaccurate and unbalanced 

Lack of good taste, unbalanced 
and breached privacy 

Breached privacy, unfair and 
inaccurate 

Dissatisfied with action taken 
when complaint Upheld 

Offensiveness of some of the 
language used 

Unbalanced 

Unbalanced 

Anti-social and not appropriate 
for children 

Irresponsible frivolity and mood 
change in liquor advertisement 

Not upheld 
No: 81/92 

Not upheld 
No: 82/92 

Not upheld 
No: 83/92 

Upheld 
No: 84/92 

Upheld in part 
Broadcast of 
correction ordered 
No: 85/93 

Not upheld 
No: 86/92 

Not upheld 
No: 87/92 

No decision required 
No: 88/92 

Not upheld 
No: 89/92 

Not upheld 
No: 90/92 

Upheld 
No: 91/92 

Upheld 
No: 92/92 

Not upheld 
No: 93/92 

Upheld in part 
Broadcaster ordered 
to pay costs of $1,250 
No: 94/92 

Upheld in part 
No: 95/92 

Not upheld 
No: 96/92 

Not upheld 
No: 97/92 

Not upheld 
No: 98/92 

Not upheld 
No: 99/92 

Upheld in part 
No: 100/92 



G r o w t h T h r o u g h 

M o d e r a t i o n S o c I n c 

M r s M a r g a r e t J a c k s o n 

N e w Z e a l a n d P o l i c e 

M r K e r r y S h a r p 

M r R o g e r H e l m 

M s J e n n y R i t c h i e 

M o n s i g n e u r F D O ' D e a 

M r A G G e o r g e s o n 

M r J B B e r t r a m 

M r K r i s t i a n H a r a n g 

G O A L 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M r K e r r y S h a r p 

M s V i c k i C u m b e r 

M r K r i s t i a n H a r a n g 

M s N a d y a C o r c o r a n 

D r M P P u r c h a s e 

" S t e i n l a g e r B l u e " b e e r 

a d v e r t i s e m e n t , 

T V N Z 

" S t e i n l a g e r B l u e " b e e r 

a d v e r t i s e m e n t , 

T V N Z 

The Remand of Ivan Curry 
d o c u m e n t a r y , 

T V N Z 

In Bed with Madonna 
f i l m , 

T V N Z 

I t e m o n One Network News 
a b o u t A u s t r a l i a n S t a t e 

e l e c t i o n s , 

T V N Z 

I t e m o n M a o r i f i s h e r i e s 

o n t h e Ralston Group, 
T V 3 

I t e m o n Nightline a b o u t 

a p p a r i t i o n s , 

T V 3 

I t e m o n Holmes a b o u t 

A u s t r a l i a n h o m e v i d e o s , 

T V N Z 

I t e m o n One Network News 
a b o u t c a r r a c i n g , 

T V N Z 

I t e m a b o u t " P e n t h o u s e P e t s " 

o n Holmes, 
T V N Z 

DB Sport, 7 S e p t e m b e r , 

C T V 

I t e m a b o u t " L i f e C h a i n " 

o n 3 National News, 
T V 3 

Sex, e p i s o d e 1 , 

T V N Z 

Sex, e p i s o d e 4 , 

T V N Z 

Sex, e p i s o d e 6 , 

T V N Z 

Sex, e p i s o d e 7 , 

T V N Z 

Sex, e p i s o d e 7 , 

T V N Z 

Sex, e p i s o d e 8 , 

T V N Z 

Sex, e p i s o d e 9 , 

T V N Z 

Sex, e p i s o d e 1 0 , 

T V N Z 

Sex by Request, 
e p i s o d e 1 1 , 

T V N Z 

Sex, e p i s o d e s 1 & 2 , 

T V N Z 

Sex by Request, e p i s o d e 1 1 , 

T V N Z 

Sex, e p i s o d e 5 , 

T V N Z 

Sex, e p i s o d e 8 , 

T V N Z 

A s s o c i a t i n g l i q u o r w i t h a g o o d 

p a r t y i n l i q u o r a d v e r t i s e m e n t 

I r r e s p o n s i b l e f r i v o l i t y a n d 

c a r e l e s s f r e e d o m i n a l i q u o r 

a d v e r t i s e m e n t 

I n a c c u r a t e , u n b a l a n c e d a n d u n f a i r 

O f f e n s i v e a n d d e n i g r a t e d w o m e n 

U n b a l a n c e d a n d i n a c c u r a t e 

U n b a l a n c e d a n d d e n i g r a t e d M a o r i 

I n s e n s i t i v e a n d d e n i g r a t e d C a t h o l i c s 

L a c k o f g o o d t a s t e a n d 

i n a p p r o p r i a t e t i m e 

L a n g u a g e o f f e n s i v e 

L a c k o f g o o d t a s t e a n d d e n i g r a t e d 

w o m e n 

S a t u r a t i o n o f l i q u o r p r o m o t i o n 

L a c k o f b a l a n c e 

L a c k o f b a l a n c e a b o u t 

c o n d o m s 

L a c k o f b a l a n c e a b o u t 

a b s t i n e n c e 

L a c k o f b a l a n c e a n d s o c i a l 

e n g i n e e r i n g 

L a c k o f b a l a n c e a b o u t 

a b o r t i o n s 

O f f e n s i v e a n d d e n i g r a t e d 

w o m e n 

L a c k o f g o o d t a s t e a n d 

u n b a l a n c e d 

L a c k o f g o o d t a s t e a n d 

u n b a l a n c e d 

I n a c c u r a t e , l a c k o f g o o d t a s t e , 

u n b a l a n c e d 

I n a c c u r a t e , u n b a l a n c e d a n d 

o f f e n s i v e 

O f f e n s i v e a n d d e n i g r a t e d w o m e n 

O f f e n s i v e a n d u n b a l a n c e d 

O f f e n s i v e 

O f f e n s i v e 

N o t u p h e l d 

N o : 1 0 2 / 9 2 

N o t u p h e l d 

N o : 1 0 3 / 9 2 

N o t u p h e l d 

N o : 1 0 4 / 9 2 

N o t u p h e l d 

N o : 1 / 9 3 

N o t u p h e l d 

N o : 2 / 9 3 

N o t u p h e l d 

N o : 3 / 9 3 

N o t u p h e l d 

N o : 4 / 9 3 

N o t u p h e l d 

N o : 5 / 9 3 

N o t u p h e l d 

N o : 6 / 9 3 

N o t u p h e l d 

N o : 7 / 9 3 

U p h e l d 

N o : 8 / 9 3 

N o t u p h e l d 

N o : 9 / 9 3 

N o t u p h e l d 

N o : 1 0 / 9 3 

N o t u p h l e d 

N o : 1 1 / 9 3 

N o t u p h e l d 

N o : 1 2 / 9 3 

N o t u p h e l d 

N o : 1 3 / 9 3 

N o t u p h e l d 

N o : 1 4 / 9 3 

N o t u p h e l d 

N o : 1 5 / 9 3 

N o t u p h e l d 

N o : 1 6 / 9 3 

N o t u p h e l d 

N o : 1 7 / 9 3 

U p h e l d i n p a r t 

N o : 1 8 / 9 3 

N o t u p h e l d 

N o : 1 9 / 9 3 

U p h e l d i n p a r t 

N o : 2 0 / 9 3 

N o t u p h e l d 

N o : 2 1 / 9 3 



Ms Barbara Hobden 

S & L Thomas 

Mr WRJ Gray 

Mr Kerry Sharp 

The Kyrke-Smith 
family 

The Kyrke-Smith 
family 

FIRST 

FIRST 

GOAL 

GOAL 

Mr Kerry Sharp 

Mr Kerry Sharp 

Credo Soc Inc 

Mr BG Wortelboer 

GOAL 

GOAL 

Mr Kerry Sharp 

Mr Peter Zohrab 

Mr Peter Zohrab 

Mr Jim McNair 

Mr Colin Edwards 

Mr Trevor Hansen 

GOAL 

Sex, episodes 4 , 5 and 6, 
TVNZ 

Sex, episode 10, 
TVNZ 

Frontline item on Maori land, 
TVNZ 

48 Hours: AIDS in Orange County 
documentary, 
TVNZ 

Item on One Network News about 
mother's death, 
TVNZ 

Item on One Network News about 
mother's death, 
TVNZ 

One Network News, coverage of 
women's sport, 
TVNZ 

3 National News, coverage of 
women's sport, 
TV3 

"Lion Red" beer advertisement, 
TVNZ 

"Jim Beam" whiskey advertisement, 
TV3 

Mr and Mr documentary, 
TVNZ 

AIDS: What do we tell our 
children documentary, 
TVNZ 

In Focus item on lesbianism, 
TV3 

Skits on Fast Forward, 
TV3 

"Waikato Draught" beer 
advertisement, 
TV3 

"Waikato Draught" beer 
advertisement, 
TVNZ 

Prime Sex documentary, 
TV3 

Item about a gunman on 
3 National News, 
TVS 

Item about a gunman on 
One Network News, 
TVNZ 

Spanish-made advertisement 
on Holmes, 
TVNZ 

Item about Filipino gangs in 
San Diego on One Network News, 
TVNZ 

Item about former wife on 
Holmes, 
TVNZ 

Moro Sports Extra item about 
rugby league, 
TVNZ 

Unbalanced and denigrated 
women 

Offensive 

Inaccurate and unbalanced 

Inaccurate and unbalanced 

Breach of family's privacy 

Unfair and use of deceptive 
programme practice 

Unbalanced and denigrated women 

Unbalanced and denigrated women 

Misleading 

Exaggerated male stereotype 

Inaccurate and unbalanced 

Inaccurate and unbalanced 

Inaccurate 

Offensive 

Use of word "wowser" 
ridiculed prohibitionists 

Use of word "wowser" 
ridiculed prohibitionists 

Offensive, unbalanced and 
denigrated women 

Sexist language and 
denigrated men 

Sexist language and 
denigrated men 

Denigrated Christians 

Gratuitous portrayal of 
violence 

Invaded privacy 

Incidental promotion of 
alcohol 

Not upheld 
No: 23/93 

Not upheld 
No: 24/93 

Upheld in part 
Broadcast of 
correction ordered 
No: 25/93 

Not upheld 
No: 26/93 

Upheld 
Compensation of 
$2,500 ordered 
No: 27/93 

Upheld in part 
No: 28/93 

Declined to determine 
No: 29/93 

Declined to determine 
No: 30/93 

Not upheld 
No: 31/93 

Not upheld 
No: 32/93 

Not upheld 
No: 33/93 

Not upheld 
No: 34/93 

Not upheld 
No: 35/93 

Not upheld 
No: 36/92 

Not upheld 
No: 37/93 

Not upheld 
No: 38/93 

Not upheld 
No: 39/93 

Not upheld 
No: 40/93 

Declined to determine 
No: 41/93 

Not upheld 
No: 42/93 

Upheld in part 
No: 43/93 

Not upheld 
No: 44/93 



Mr John Malley 

Coalition of 
Concerned Citizens 

GOAL 

TEAM 

Christian Heritage 
Party 

Mr Geoff Pownall 

Mr Lisle Edwards 

Mr Kerry Sharp 

Mr Kristian Harang 

Mr Brendan Roberts 

GOAL 

Rodney Walshe 

Ian Andrews 

Te Reo Takiwa 
o Ngatihine 

Mr Brian Kirby 

Department of 
Social Welfare 

Mr P Connolly 

Mrs Lyn Louise 
Milnes 

Mr Mike Loder 

The Warehouse Ltd 

New Zealand Jewish 
Council 

Item about stolen guns on 
Crimewatch, 
T V N Z 

Interview with Julian Clary 
on Holmes, 
T V N Z 

"Steinlager" beer 
advertisement, 
TV3 

"Steinlager" beer 
advertisement, 
TV3 

Item on One Network News 
about homosexuals in the armed 
forces, 
T V N Z 

Casualty of War f ilm, 
T V N Z 

Promos for the film Cocktail, 
TV3 

Item about Michael Parmenter 
on 60 Minutes, 
TV3 

"Gold Top" socks advertisement, 
T V N Z 

Item about "Down's Syndrome" test 
on One Network News, 
T V N Z 

" D B Draught" beer sponsorship 
advertisement, 
TVNZ 

Information on Ireland'item 
on Auckland Access Radio 

Rubber nipple skit on 
Ren and Stimpy, 
T V N Z 

Item about radio station 
on Te Karere, 
TV3 

Item about Waitangi Tribunal 
recommendation on Nightline, 
TV3 

Item about New Zealanders 
in advertisements for 
Australian State Elections 
on One Network News, 
TVNZ 

Comment about Stoney Batter 
road on Waiheke Island, 
R N Z 

Musical Interlude 
"Nothing to Fear" , 
T V N Z 

ShortlandStreet on 25.1.93, 
T V N Z 

Item about Customs 
investigation on 
One Network News, 
T V N Z 

Talkback about Israelis 
and Palestinians, 
Radio Pacific 

Dissatisfied with action 
taken when complaint Upheld 
in part 

Lack of good taste 

Misleading and deceptive 

Misleading 

Inaccurate and unbalanced 

Violence was offensive 

Not in good taste and at 
an inappropriate time 

Inaccurate and unbalanced 

Offensive and at an 
inappropriate time 

Dealt with abortion in an 
unbalanced way 

Excessive display of sponsor's 
logo 

Unbalanced 

Offensive, violent and 
inappropriate time 

Inaccurate, unbalanced and 
treated people unfairly 

Offensive, inaccurate and 
denigrated Maori 

Inaccurate and treated the 
Department unfairly 

Unfair to land owner and 
dissatisfied by action taken 
on part Upheld 

Unbalanced, inaccurate and 
denigrated Jews 

Denigrated firearm owners 

Inaccurate, unbalanced and 
unfair 

Dissatisfied with action 
taken when complaint 
Upheld 

Not upheld 
No: 46/93 

Not upheld 
No: 47/93 

Not upheld 
No: 48/93 

Not upheld 
No: 49/93 

Not upheld 
No: 50/93 

Upheld 
No: 51/93 

Not upheld 
No: 52/93 

Not upheld 
No: 53/93 

Not upheld 
No: 54/93 

Not upheld 
No: 55/93 

Upheld 
No: 56/93 

Upheld 
No: 57/93 

Not upheld 
No: 58/93 

Upheld in part 
No: 59/93 

Upheld 
No: 60/93 

Upheld 
No: 61/93 

Not upheld 
No: 62/93 

Not upheld 
No: 63/93 

Not upheld 
No: 64/93 

Upheld in part 
No: 65/93 



Ms Susi Newborn 

Ms Ann Becker 

GOAL 

Mr Peter Boys 

Mr P H Dunlop 

One New Zealand 
Foundation 

Mr Kerry Sharp 

Mr Kristian Harang 

Mr Kerry Sharp 

Mr Tony Ryall 

Ms Rose Wells 

Mrs Pauline Miller 

Item about childbirth on 
Frontline, 
TVNZ 

Item about childbirth on 
Frontline, 
TVNZ 

DB Sport, 9 November, 
C T V 

Talkback on Newstalk 1ZB, 
RNZ 

Describing firearms as 
"Rambo Guns" on One Network 
News, 
TVNZ 

The Treaty ofWaitangi, 
documentary, 
TVNZ 

Sex, episode 1 (2nd series), 
TVNZ 

Sex, episode (2nd series), 
TVNZ 

Sex, episode 2 (2nd series), 
TVNZ 

Item about health reforms 
on Morning Report, 
R N Z 

The Highlanderfilm, 
TVNZ 

Hard to KilliUm, 
TVNZ 

Unbalanced and denigrated 
midwives 

Unbalanced and denigrated 
midwives 

Saturation and other breaches 
of liquor code 

Offensive language 

Unbalanced 

Unbalanced 

Unbalanced and denigrated 
women 

Unbalanced and indecent 

Offensive and denigrated 
women 

Unbalanced 

Gratuitous violence 

Gratuitous violence 

In addition to the above, 8 formal complaints were withdrawn before a decision was issued and the Authority declined to accept 
that the referral failed to comply with the time periods set in the Broadcasting Act 1989. 

Not upheld 
No: 67/93 

Not upheld 
No: 68/93 

Upheld in part 
No: 69/93 

Not upheld 
No: 70/93 

Not upheld 
No: 71/93 

Not upheld 
No: 72/93 

Not upheld 
No: 73/93 

Not upheld 
No: 74/93 

Upheld in part 
No: 75/93 

Not upheld 
No: 76/93 

Not upheld 
No: 77/93 

Upheld in part 
No: 78/93 

a further 8 on the basis 



O t h e r D e c i s i o n s 

MR RW KILGOUR COMMENT ABOUT TOURISM, 
QFM, QUEENSTOWN 

MR DONALD DORF COMMENT ABOUT ROYALTY ON 
Tonight, 
TVNZ 

INVADED PRIVACY 

LACK OF GOOD TASTE 

INSUFFICIENT DETAIL 
SUPPLIED BY COMPLAINANT 
DECLINED TO DETERMINE 
NO: ID 1/92 

INSUFFICIENT DETAIL 
SUPPLIED BY COMPLAINANT 
DECLINED TO DETERMINE 
NO: ID2/92 

CENTREPOINT COMMUNITY ITEM ABOUT CENTREPOINT ON INVADED PRIVACY, INACCURATE, OUT OF TIME 
GROWTH TRUST 3 National News AND Nightline, UNFAIR AND UNBALANCED DECLINED TO DETERMINE 

TV3 NO: ID3/92 



A P P E N D I X I I 

B S A R E S E A R C H P U B L I C A T I O N S 

Perceptions of "Good Taste And Decency" in Television and Radio Broadcasting; 
AGB McNair; July 1993 (public opinion research) 20.00 

Comparison Between Two Wars: The Amount of News Violence During the 
Gulf War Compared to a "Period of Peace"; Watson C A, April 1993 10.00 

Balance Fairness and Accuracy in News and Current Affairs: 
Literature Review; Jacquie Naismith; March 1993 15.00 

Research Papers on Programme Standards Matters in Children's Television; 
Dr Ann Shepherd; Jacquie Naismith; Janet Hoek; March 1993 15.00 

Sophie Lee's Sex - An Analysis of the public attitudes of ten, 
discrete 'focus groups' towards one episode of the programme 
'Sex' broadcast Tuesday 13 October 1992; Watson et al; December 1992 15.00 

PubUc Opinion Research on Alcohol Advertising and Television 
Violence on Radio and Television; Research International Ltd.; September 1992 15.00 

An Analysis of the portrayal of 'sexual acts' on the three 
New Zealand broadcast channels during the week of 
11 - 17 February 1991; Watson et al; August 1992 15.00 

National Television Violence Seminar Papers; August 1991 20.00 

An Analysis of 'Violent Acts': on the three NZ Broadcast television 

channels during the week of 11 - 17 February 1991; Bassett et al; July 1991 20.00 

Alcohol Advertising: Key Informants Study; Thompson etal; May 1991 Free 

Survey of Community Attitudes and Perception of Violence on 
Television; August 1990 (public opinion research) Free 
Alcohol Advertising on Radio and Television - A Discussion Paper; 
Jay McKay; May 1990 Free 

Research into the Effects of Television Violence - An Overview; 
Helena Barwick; April 1990 15.00 

Attitudes of Acceptable Standards of Language (Swearing and Blasphemy) 
on New Zealand Radio and Television; Geoff Lealand; 1990 Free 

August 1993 

To order any of the above write to the Broadcasting Standards Authority 

PO Box 9213, Wellington 


